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(Data Science and Public Opinion Analysis)
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A & F i+( 1) (Practice of Survey Research) (115-1)
A& A A (¢ 2) (Public Opinion and Polling)(115-2)
~ By A 478 AL € 4 2 (3 ) (Big Data Analysis in Social Science) (115-2)
#2393 3+ (3E 12 ) (Computer Programming ) (% 35 $23%)(115-1)
Tk L& (¥ 2 ) (Data Science) (# 3% #2:3k)(115-1)
~ Hchyp £ AL € 4 47 (GE 13 ) (Big Data for Social Analysis) (% 3% 4% 3k)(115-2)
AL FE A8 1235 (GE 1) (Introduction to Social Media) (# 3% #23%) (115-1)
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